
E X P LO R e ,  E X P e R I e N C e ,  T R A N S F OR  M
D e V e LO P  Y O U R  I N te  R N at I O N a L  V I s I O N  a N d  N et W O R K s

PRESENTATION

JANUARY 2007 - PARIS, FRANCE
www.braunstein.fr

EXECUTIVE EDUCATION CONSULTANCY





DEVELOPING TOMORROW�S LEAdERS IN INNOVATION � IN A CHANGING BUSINESS WORLd YOUR 

CAREER NEEdS EVERY AdVANTAGE � SHANGHAI � LEARNING FOR LEAdING

OPENING MINdS, CHANGING PERCEPTIONS � WHERE INNOVATION IS LEAdING - HELSINKI
BANGALORE � LEARN TO USE A VITAL BUSINESS TOOL : YOUR BRAIN � YOU Add A VALUE TO YOUR 

FUTURE. WE Add  A FUTURE TO YOUR VALUE � INSPIRING LEAdERS, INSPIRING BUSINESS LEAdERS

SAO PAULO � TIME TO TAKE TIME OUT? � KNOWLEdGE ITSELF IS POWER � EXECUTIVES,

EXPRESS YOUR TALENTS AS LEAdERS � DEVELOPING GLOBAL COMPETENCE FOR 

A CHANGING WORLd �  A dIFFERENT ANGLE ON THE WORLd  � MOSCOW � VALUE�DRIVEN 

GLOBAL LEAdERSHIP � REALIZING MANAGERIAL POTENTIAL, A QUESTION OF MINd SET 

GATEWAY TO THE WORLd � NOW WHAT ? - EXPLORE � REPARING LEAdERS WITH A GLOBAL 

PERSPECTIVE � WHERE dO YOU WANT TO BE TOMORROW? � BECOMING EXPERT & 

MANAGER � TOdAY�S MANAGER, TOMORROW�S LEAdER     �   CHALLENGE YOURSELF   WITH 

THE WORLd  � LOCAL ROOTS, GLOBAL REACH � ACHIEVING YOUR POTENTIAL IT�S 

A FRAME OF MINd  � ARE YOU REAdY TO MANAGE THE FUTURE? � 

EXCEL  �   exerIeNCe  � LEAdERS IN GLOBAL MANAGEMENT 

EdUCATION � GIVING YOUR CAREER ANOTHER SENSE � CONSULTING 

ANd COACHING  FOR CHANGE � COMPETITIVE E dG E�     TrANSForM � WHERE 

INNOVATION IS LEAdING  � DEVELOPING TOMORROW�S LEAdERS � dON�T JUST THINK OUT OF 

THE BOX. JUMP OUT OF THE BOX! � LEARNING WITHOUT FRONTIERS � CONNECT YOURSELF WITH

OUR THOUGHT PROVOKING RESOURCES � GIVING YOUR AMBITIONS REASONS � BEIJING
YOU HAVE TALENT, WE Add VALUE TO IT � ACHIEVE YOUR POTENTIAL, CREATE YOUR FUTURE

SEOUL �  A LIFE�CHANGING EXPERIENCE � CHALLENGING THE FUTURE, THE FUTUR AS A CHALLENGE 

TAKING ON NEW CHALLENGES IN  INTERNATIONAL MANAGEMENT   � SHENZEN  � YOUR  CHALLENGE : 

THE WORLd � dONT JUST THINK OUT THE BOX, THROW THE BOX � DUBAI � 

FREE YOUR POTENTIAL, CREATE YOUR FUTURE � ENGAGING  SOCIAL SCIENCES IN CHANGE 

dEMANdING, STIMULATING, CHALLENGING � EXPANd YOUR KNOWLEdGE ANd NETWORKS

THE BUSINESS OF SCIENCE, THE SCIENCE OF BUSINESS � HERE LEAdERS LEARN  � HOW FAR

dO YOU WANT TO GO? � TALLIN � OUR BUSINESS IS YOUR FUTURE � VOYAGE OF 

dISCOVERY � SET YOUR SIGHTS HIGHER � BOMBAY � MASTERING THE ART OF BUSINESS

EdUCATION � A UNIQUE OPPORTUNITY  TO LEARN, REFLECT ANd EXCHANGE � EMERGING LEAdERS 

PROGRAMS � EXPANd YOUR HORIZONS  � BUSINESS IN THE REAL WORLd � ISTANBUL  





DEVELOPING TOMORROW�S INNOVATION LEAdERS � IN A CHANGING BUSINESS WORLd YOUR 

CAREER NEEdS EVERY AdVANTAGE � BANGALORE � SHANGHAI � LEARNING 

FOR LEAdING � OPENING MINdS, CHANGING PERCEPTIONS � WHERE INNOVATION IS LEAdING 

HELSINKI � LEARN TO USE A VITAL BUSINESS TOOL : YOUR BRAIN � YOU Add A VALUE TO YOUR 

FUTURE. WE Add  A FUTURE TO YOUR VALUE � INSPIRING LEAdERS, INSPIRING BUSINESS LEAdERS 

SAO PAULO � TIME TO TAKE TIME OUT? � KNOWLEdGE ITSELF IS POWER � dIRIGEANTS,

EXPRIMEZ VOS TALENTS dE LEAdERS � DEVELOPING GLOBAL COMPETENCE FOR 

A CHANGING WORLd �  A dIFFERENT ANGLE ON THE WORLd  � MOSCOU � VALUE�DRIVEN 

GLOBAL LEAdERSHIP � RÉALISER SON POTENTIEL dE MANAGER, UNE QUESTION d�ÉTAT d�ESPRIT 

GATEWAY TO THE WORLd � NOW WHAT ? - EXPLORE � REPARING LEAdERS WITH A GLOBAL 

PERSPECTIVE � WHERE dO YOU WANT TO BE TOMORROW ? � DEVENIR EXPERT & 

MANAGER � MANAGER AUJOURd�HUI , LEAdER   ,  dEMAIN �   CHALLENGE YOURSELF   WITH 

THE WORLd  � LOCAL ROOTS, GLOBAL REACH � ACHIEVING YOUR POTENTIAL IT�S 

A FRAME OF MINd  � ARE YOU REAdY TO MANAGE THE FUTURE? � 

EXCEL  �   experIeNCe  � LEAdERS IN GLOBAL MANAGEMENT 

EdUCATION � DONNEZ UN AUTRE SENS À VOTRE CARRI¨RE � CONSULTING 

ANd COACHING  FOR CHANGE � COMPETITIVE E dG E�     TrANSForM � WHERE 

INNOVATION IS LEAdING  � DEVELOPING TOMORROW�S LEAdERS � dON�T JUST THINK OUT OF 

THE BOX. JUMP OUT OF THE BOX! � LEARNING WITHOUT FRONTIERS � CONNECT YOURSELF WITH

OUR THOUGHT LEAdING RESOURCES � DONNEZ RAISON À VOS AMBITIONS � BEIJING
VOUS AVEZ dU TALENT, NOUS LUI dONNONS dE LA VALEUR � ACHIEVE YOUR POTENTIAL, CREATE YOUR FUTURE

SEOUL �  A LIFE�CHANGING EXPERIENCE � CHALLENGING THE FUTURE, LE FUTUR COMME CHALLENGE �

RELEVEZ LES NOUVEAUX dÉFIS dU MANAGEMENT INTERNATIONAL � SHENZEN  � VOTRE  CHALLENGE : 

LE MONdE � LIBÉREZ VOTRE POTENTIEL, CRÉEZ VOTRE AVENIR � ENGAGING THE SOCIAL SCIENCES IN CHANGE 

dEMANdING, STIMULATING, CHALLENGING � EXPANd YOUR KNOWLEdGE ANd NETWORKS

THE BUSINESS OF SCIENCE, THE SCIENCE OF BUSINESS � HERE LEAdERS LEARN  � HOW FAR

dO YOU WANT TO GO? � TALLIN � OUR BUSINESS IS YOUR FUTURE � VOYAGE OF 

dISCOVERY � SET YOUR SIGHTS HIGHER � BOMBAY � MASTERING THE ART OF BUSINESS
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WE dEVELOP LEAdERS, WHO dEVELOP PEOPLE, WHO dEVELOP BUSINESS  
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BRAUNSTEIN & ASSOCIATES dESIGNS ANd PROdUCES 

TAILOR-MAdE EdUCATION PROGRAMS dEdICATEd TO MAJOR  

GLOBAL BRANdS ANd THEIR TOP EXECUTIVE TEAMS.  

Through innovative learning environments, international strategic 

missions on the �eld or seminars within companies that are speci�cally 

designed to meet the key strategic requirements of the clients : 

deciphering emerging markets or niches, stimulating corporate creation and 

innovation, developing effective and enduring networks of international

experts. 



LEAdERSHIP PRACTICE � BRIC�S
CHINA, INdIA, BRAZIL ANd RUSSIA,

THE NEW FIELdS OF CONSUMERISM ANd MANUFACTURING

We accompany top company executives to the key markets of the 21st century, enabling them to acquire and develop a 

strategic vision and a local network of key actors. This in turn enriches their knowledge and competencies on these mar-

kets and optimizes their �think global, act local� policies, making them true global trans-cultural managers, a key element 

for tomorrow�s corporate  world.

In 2004 four new practices dedicated speci�cally to China, India, Brazil and Russia were created to meet the growing 

demand for top management development linked to the challenges of those markets. A team of Indian, Chinese and Bra-

zilians consultants within our consultancy, local production teams respectively in Beijing, Shanghai, Bombay, Sao Paulo 

and Moscow, a network of major international experts , and years of successful programs behind us constitute the four 

pillars of our offers on those key-countries. 

LEADERSHIP INNOVATION ANd 
CREATIVITY MANAGEMENT 
KEY WORLd MEGALOPOLIS, 

THE NEW EPICENTRES OF CREATION & INNOVATION

Exploring and understanding the key European and Asian capitals, new epicenters of in�uence and innovation. Meeting 

and interactions with key players and deciders of creativity and local creators in order to harness the challenges of these 

key areas. These programs offer you an innovative approach to creativity and creative management.

Our key areas : Tokyo, Seoul, Istanbul, Helsinki, London, Berlin, Prague, Shanghai, Beijing, Bombay,

Sao Paulo, Moscow, Dubaï...

A practice speci�cally dedicated to creation, innovation and management in Japan was created in 2003.

PROFESSIONAL LEAdERSHIP  
All our programs are custom made and tailored to meet speci�c demands. Speci�c programs have been conceived to 

develop professional leadership of the participating executives.

Identifying new skills and knowledge that need to be enhanced and improved within the company, in �nance, corporate 

governance, customer relationship, manufacture, brand management, logistics or R & D...
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OUR VALUES
We put forth our 4 values to better serve our clients 

	 >  TAILOR MAdE : listening and understanding the needs of our clients, companies and executives.

	 >  INNOVATION : through the response that we bring through our programs.

	 >  AGILITY  in the realization and production of the same

	 >  EFFICIENT return on investment from our programs - value for money

OUR KNOW HOW
Our programs are conceived in total interactivity with the clients and de�ned entirely according to their needs.

A proactive, personalised and diversi�ed pedagogic process: we select experts and networks of business intelligence 

that are most suited to the exigencies of our clients., wherever they may be in the world.

We systematically conceive activities and pedagogic platforms on the terrain, off the beaten tracks, in order to develop 

observation capacities, analysis and interaction of the participants. 

OUR NETWORK OF EXPERTS
One of the principal activities of our cabinet is to keep a continuous watch and to identify experts and top decision ma-

kers on the themes and the key points of our programs. And thereby for each type of programme (individual, workshops 

or international missions), we retain and interact only with the best on the subject. Most of our speakers are to be found 

world wide.

Be it a senior analyst or a lay man, these personalities bring us their skills along with a network of key players. 
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OUR SERVICES
Three types of complimentary forms underline a global and performing approach :

>  SEMINARS ANd WORK SHOPS  within the company

>  INdIVIdUAL COACHING FOR THE TOP MANAGEMENT

Preparing for the assumption of a new position abroad, or returning to base on a new position, constitution of a top pro-

fessional network...

>  INTERNATIONAL STRATEGIC TRIPS ANd MISSIONS ON THE FIELd 

This is the most original feature with a high value addition and encompasses the participation of about 10 to 15 manage-

ment executives immersed in a new terrain. These missions are focused on strategic and complex themes and territories 

that are crucial to the top management cadre.

A four phased learning path :

	 � Pre mission seminar that gives the participants a perspective and an insight into the nuances of the mission. 	

	 � Intelligence report : an in-depth support for analysis and information of the themes of the mission.

	 � On terrain strategic missions : tailor made programs for network creation, activities of observation and analysis.

	 � Post mission workshop : �nal brainstorming release session and action plan.

BENEFITS
At  an operational level, our programs are TRENd REVEALERS of major challenges and opportunities in the 21st  

century for the global company and are CATALYSTS for all strategic decision making.

At the personal and corporate level, these programs are VECTORS of international NETWORK CREATION, indispensable 

for all future action for the top management executive and his company.

CLIENTS
European Leaders in the sectors of pharmaceutics, automobile industry, retail & luxury.
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OUR PROGRAMS

LEADERSHIP EMERGING MARKETS
DEVELOPING TOP MANAGERS� INTERNATIONAL LEAdERSHIP ANd MARKET VISION

	 >  SEMINARS

- Apprehending key geo-strategic challenges of the company in the years to come
Intended for the senior VP International affairs and his executive team

	 >  MISSIONS

- Present and future challenges, opportunities and risks in : China - India - Korea - Japan - Russia - Brazil - Turkey
Intended for corporate high potentials or top management cadre

- Consumption and consumers, creation and creators, challenges and opportunities : India
Intended for Senior VP Design and his executive committee

- India/China, comparative growth models and environmental challenges for the automobile industry : China - India
Intended for the director, Industrial and environmental policy and his team

- Consumption and consumers, creation and creators, challenges and opportunities : China
Intended for Senior VP Marketing and his team

- Consumption and consumers, creation and creators, challenges and opportunities : Brazil
Intended for Senior VP Marketing and his team

- Chinese Luxury market � mid and long term, consuming trends, creative talents, key actors :
Intended for the President & CEO of a major luxury brands and retail group and certain key members of his board.
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LEAdERSHIP INNOVATION ANd 
CREATIVITY MANAGEMENT

PROFESSIONAL LEAdERSHIP

LEAdERSHIP 
EMERGING MARKETS
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PROFESSIONAL LEAdERSHIP

LEAdERSHIP INNOVATION ANd CREATIVITY MANAGEMENT
DEVELOPING A CREATIVE VISION, APPREHENdING MAJOR SOCIETAL TRENdS 

& THE NEW TOOLS OF CREATIVITY MANAGEMENT

	 >  MISSIONS LEADERSHIP INNOVATION-CREATION

Networking and development, designers, architects, agencies, �rms, and specialized press.

Understanding key areas of creation in the following critical spots :

- Scandinavian Design Tour : Copenhaguen / Stockholm / Helsinki / Reykjavik

- Dutch Flanders Design, Fashion & Architecture Tour : Courtrai - Anvers - Rotterdam - Amsterdam

- Russian Creative Creative Tour : Moscow - St Petersburg

- Central European Creative Tour : Warsaw - Prague - Budapest

- Italian Design Tour : Milan - Torino

- Art & Design Tour in Switzerland : Basel - Zürich

	 >  MISSIONS CREATIVE MANAGEMENT 

- Tokyo - Seoul : Strategic Design�s new challenges (Samsung - LG - Sony)

- Shanghaï - Beijing : global vs local, identity, design et innovation

- Delhi - Bombay : the creation scene, design, contemporary art : seeking new creative talents and new methods

- Sao Paulo - Rio de Janeiro

 

PROFESSIONNAL LEAdERSHIP
DEVELOPING LONG ANd MId TERM TOP MANAGERIAL SKILLS ANd EXPERTISE 

	 >  SEMINARS

- Future challenges of strategic human ressources development innovation
Intended for Senior VP HR and his executive team

- New challenges in product liability
Intended for vice Presidents quality and executive committee

- New challenges in corporate internal communications 
Intended for the senior VP communications and his team

	 >  MISSIONS

- The new challenges of corporate governance : UK - USA - Asia (2005/2006)
Intended for CFO’s world wide and their executive committee

- War for talent and age management : Finland
Intended for Senior VP HR and his team

- Services Marketing: innovations, new Customer Relationship Management challenges  : France - UK
Intended for Senior VP Marketing and his team



OUR TEAM
Braunstein Associates comprises of 8 permanent consultants and a network of international project managers, and is 

jointly run by the two associate directors :

CHLOÉ BRAUNSTEIN
FOUNdER & ASSOCIATE dIRECTOR
LEADERSHIP INNOVATION AND CREATIVITY MANAGEMENT PRACTICE

A design specialist based in Paris since over 20 years, ChloØ is speci�cally interested in the prospective and contempo-

rary dimensions of international design and creation. 

She founded Braunstein Associates in the year 2000 and has initiated a variety of tailor made training programmes 

conceived for integrated industrial designers and top creative managers. Always at the avant garde of centres of crea-

tion, she conceives and conducts missions all over Europe and Asia. These missions are based on the exploration and 

deciphering of creative trends and consumption, be it in architecture, applied arts, fashion, retail, etc. The participants thus 

jointly bene�t from the creation of networks with the creators, creation managers. 

ChloØ is a regular contributor to publications in France and abroad, Graphis (USA), Material (Sweden), and pens a 

chronicle for Beaux Arts magazine and Intramuros. She has also authored a number of books on design (catalogues, 

monographs) and has been a curator of numerous exhibitions.

EMMANUEL KRIEGEL
ASSOCIATE dIRECTOR

A graduate from Sciences Po (Institut d�Øtudes politiques de Paris) along with a master�s in International Law, Emmanuel 

is a consultant since 1985 for the directors of top companies and public institutions in matters of political and economic 

intelligence as well as International business development. 

A successful experience in the Middle East as the head of an institution for strategic business intelligence based in Tel 

Aviv (1985-1989), and 5 years in Central Europe as an advisor to Robert Hersant, President of Socpresse, the French 

press and communications group. He was in charge of international development and then MD, operations, of the group 

in the Czech Republic (1989-1994). Emmanuel spent the end of the 90�s developing executive programmes on the 

American continent for the directors of varied groups of press, media and high technology. 

He is associate director of Braunstein Associates since 2002.
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ERIC MONTIGNÉ
PROJECT DIRECTOR

Eric is a graduate from Sciences Po (Institut d�Øtudes politiques de Paris) and Paris Business School (ESCP). He spent 

half of his professional carrier in communication agencies, especially in the leading agency of Havas Advertising Group, 

BETC EuroRSCG Paris, where he was in charge of media and food accounts. He joined Sciences Po University team 

in 2000. As the Head of the departments of Communication, Marketing and Media, Eric helped implement the massive 

reforms that were designed to ful�l the new strategic ambition of the University on the international academic market. 

He now works with Braunstein Associates as a Project Director.

CHINA PRACTICE
ZHE
PROJECT MANAGER

 Zhe is Chinese, 28 years old and studied at the Institute for Foreign Languages in Beijing. 

She came to Paris to spend a year at the Ecole normale superieure before she integrated the Institut d�Øtudes politiques 

de Paris, she graduated in 2002. Zhe then left for Beijing to be an assistant bureau chief at Le Monde in Beijing for two 

years. She returned to Paris towards the end of 2004 and looks after the �Big companies� project for the China practice 

in Braunstein Associates. She has authored a book on Beijing for the Editions Autrement.

She works between Beijing, Hong Kong and Paris.

SU WEN
PROdUCTION MANAGER, BEIJING

Based in Beijing, Wang is a graduate in Information sciences from the Beijing University and holds a master�s in commu-

nication from the University of San JosØ, California. From 

1997 to 2001, she held the post of international production director for the Chinese channel CCTV World sports report. 

She participates in various editorial projects and is responsible for the production of the different missions of Braunstein 

Associates in China. 



INDIA PRACTICE
SANJEEV RAO
BANGALORE

Both French and Indian, Sanjeev lived, studied and worked as a �local� in both countries. He has spent 21 years in India, 

4 in UK and 12 in France. Thanks to his multicultural background, he speaks 5 Indian Languages, French and English. 

He holds a Telecom Engineering degree from India and a MBA from INSEAD (2000). 

He had a 3 years strategic experience with Boston Consulting Group in Paris, 9 years industrial experience in India, UK 

and France with Alstom (transport and energy infrastructure).

Sanjeev founded Gateway 2 India, company based in India helping French companies to succeed in India. It supports 

them operationally to minimise both business and cultural risks.

He has been a partner of Braunstein Associates since his return to Bangalore.

KAVITA
PROdUCTION MANAGER, MUMBAI & LOS ANGELES

Born and raised in an Indian family in the USA, Kavita has an M.A. in communication and International business from the 

American University of Washington DC. After a spell in Citibank corp, Kavita worked with Discovery communications and 

way sent to India for the launch of Discovery channel as its marketing and public relations in charge. 

Kavita then collaborated with a number of television channels, notably National Geographic and Columbia Tristar. She 

then went on to launch her own Audio visual �rm based in Mumbai and Los Angeles. She recently produced Leela, an 

internationally acclaimed �lm. 

Kavita is a partner of Braunstein Associates for the production of missions in India and the United States of America 

since 2003. She is based in Los Angeles.
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JAPAN PRACTICE
MAKI KASHIWAKURA 
SENIOR PROJECT MANAGER

Maki Kashiwakura is Japanese and has been living between France and Japan. A trained agronomist, Maki specialized 

in industrial marketing in the Saint Gobain group. She then looked after the development of the Asian clientele for the 

Paris Department Store Galeries Lafayette Haussmann. Over a two year period, a 41% increase was recorded for the 

Japanese who constitute the number one foreign clientele of the store. 

Maki then went on to assume the post of director of services, studies and marketing of Parissmooz, an online marketing 

company, and �the Parisian reference� of the Japanese Internet, awarded the �Clic d�or�, equivalent of Oscars for the web. 

For Parissmooz, Maki developed a qualitative and quantitative wholesome methodology that permits an analysis of client 

and brand relationship in sales. Maki also develops corporate training programs and seminars for brands such as Yves 

Saint-Laurent, Thierry Mugler perfumes, Boucheron, etc. 

For Braunstein Associates, Maki has produced and conducted missions on Japan for top executives and well-known 

European corporates on �Strategy and innovation of Japanese creations 2003�, �A strategic vision of Japan 2004�, 

�Consumers and consumption, creators and creations 2004�. The participants of these seminars are immersed into the 

Japanese model to give them a clear reading of the trends and realities of this vibrant society in the 21 st century. 
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